


FRAGONARD

Based in Grasse for 90 years, then in Eze and now in Paris, we
Fra Onard offer a free guided tour of our laboratories, works_hops, pa.ckaging
g areas and museums. You will learn how our exclusive creations are
PARFUMEUR ma_nufacture_d, using jche finest raw materials and drawing on expertise
which combines traditional methods and contemporary techniques.
You can also take an olfactory journey and become a “nose” on one of our Trainee Perfumer courses (advance
booking required).
https://www.fragonard.com/fr

CONFISERIE FLORIAN

\ ol Since 1921, the Confiserie Florian, which has branches in the Port de

F L 3 R I AN Nice district and the Gorges du Loup, transforms the citrus fruits of
the Riviera and flowers from the Pays de Grasse (rose, jasmine and

conrrsERIE & €HOCOLATERIE  yiolet) into delicious and original delicacies.
Available daily, the free guided tour of the production workshops,
followed by an opportunity to samplethe company’s specialities, enables visitors to discover the manufacturing
secrets and the flavours of the candied fruits, crystallised flower petals, citrus jams, flower jams, lemon
drops, chocolate confectionery, etc. During the Carnival, Easter and Christmas periods (except weekends and
public holidays), the tour also includes a visit of the “moulding” studio, where more than 600 hand-painted
chocolate products are created. After visiting the Les Gorges branch, walkers can learn more about local flora
and gastronomy by taking a stroll around the “Citrus and flower garden”.
http://www.confiserieflorian.com

Faiseur de doucenrs depuis 1921

GITES DE FRANCE ET TOURISME VERT DES ALPES-MARITIMES

Gites de France is a network, a brand and a quality label for homestay accommodation
in France and around Europe. It is the French and European market leader in homestay
accommodation with 60,000 properties and 47,000 owners.
https://www.gites-de-france.com

SNCF

The SNCF is one of the world’s leading public transport groups. Trains, passenger services, railcards and
season tickets, discussion, reservations ...
www.sncf.com
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RADIO VINCI AUTOROUTE

Radio VINCI Autoroutes is an information station for drivers using the 4,400 km of
motorways which make up the VINCI Autoroutes network. Radio VINCI Autoroutes (107.7
FM) provides up-to-the-minute traffic information, both mainstream and alternative
music, items on a range of topics, and valuable company during a journey. Radio VINCI
Autoroutes publicises large numbers of events (festivals, sports events etc.) and supports
many organisations such as museums.

20 MINUTES

pinutes

With almost 21 million readers a month, 20 Minutes is an important player in the French
media landscape. In just a few years, it has become the most powerful news brand
among the 15-49 age group. The 20 Minutes project is aimed at young, lively city-dwellers,
for whom it provides useful, relevant and accessible news every minute of every day.
20 Minutes’ ambition, since 2002, has been to encourage reading, culture and social
engagement. Thanks to its Marseille and Nice editions, 20 Minutes has had a presence in
the Provence-Alpes-Cote d’Azur region for over 10 years and so is delighted to support the
Garden Festival to be held between 1 April and 1 May.
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THE ALPES-MARITIMES DEPARTEMENT IS CELEBRATING ITS HERITAGE!

15T COTE D'AZUR GARDEN FESTIVAL - 1 APRIL - 1 MAY

A new event designed to promote tourism on the Cote d’Azur

Our region boasts an exceptional natural and cultural heritage, as reflected in the Mediterranean
Alps' application for UNESCO world heritage status. Among these treasures, gardens have found
the perfect location here, fashioning enchanting landscapes and providing a riot of scent and
colour.

Taking advantage of these special assets, and in tandem with the protection and development
initiatives in the gardens involved in the Jardival project (launched in 2016, this is a programme to
promote the outstanding gardens of the Riviera), the Alpes-Maritimes Département has decided
to celebrate the invaluable heritage of its gardens in a totally new event: “The Cote d’Azur Garden
Festival”. It will be held between 1 April and 1 May 2017 and will have as its theme “Awakening
the senses”.

Aimed at visitors from around the world; lovers of nature, gardens and botany; schoolchildren; and
students from landscape gardening, architecture, design or horticulture colleges, this festival has
something for everyone.

It will celebrate the many tree and plant species unique to our Mediterranean climate and pay
tribute to the expertise of the professionals who work in the sector.

Between June and late September 2016, 25 candidates submitted applications. 5 of these came
from the Alpes-Maritimes Département, 8 from the Provence Alpes-Cote d’Azur region, 14 from
other parts of France and 2 from other countries (Monaco and Morocco). On 14 October 2016,
they were assessed by a technical committee chaired by the Landscape Architect Jean MUS and
made up of representatives from professional landscapers’ associations, the partner host towns
and the organisers. All this talent and the many wonderful creations promise an outstanding
selection.

A jury, chaired by Julie Depardieu and made up of elected officials, representatives of the
competition’s partners and professionals, will select the winners of the jury prize (€10,000 from
the département). A people’s choice award and a press award will also be presented.

A BUDGET OF €600 000

1 special sponsor, Julie Depardieu

1 “IN” Festival, a pop-up garden competition

1 “OFF” Festival, a programme of visits and activities for the general public

5 partner towns for the IN Festival

10 pop-up gardens, each measuring 200 m?

80 gardens open to the public
31 days to discover or rediscover the gardens of the Céte d’Azur
More than 200 events planned in 24 towns in the Alpes-Maritimes Département and Monaco

4 prizes / 3 juries
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PRESSCONTACT
Julie Moziyan
Tel. 33 (0)4 97 18 62 06
jmoziyan@departement06.fr

CRT COTE d’AZUR FRANCE
French Press
Sophie Brugerolles
s.brugerolles@cotedazur-tourisme.com
Tel. 33 (0)4 93 37 78 82
International Press
Florence Lecointre
f.lecointre@cotedazur-tourisme.com
Tel. 33 (0)493 3778 78
www.cotedazur-tourisme.com
Press pack
“The Gardens of the Cote D'Azur”

http://pro.cotedazur-tourisme.com/presse/presse-06_2821.html
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PROJECT MANAGEMENT
Service Europe et Tourisme
Direction de I'attractivité du territoire
Alpes-Maritimes Département
Project manager: Sophie Rochez
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